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CHERNOFF NEWMAN INSIGHTS: 
CORONAVIRUS EDITION



THE CURRENT ENVIRONMENT 
IS ONE OF THE MOST 
DYNAMIC AND VOLATILE  
WE HAVE EXPERIENCED. 



THE IMPACT THE 
CORONAVIRUS WILL 
HAVE ON THE ECONOMY 
IS UNLIKE ANYTHING  
WE HAVE EVER SEEN. 
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This study provides a snapshot  
of the impact the coronavirus has 
had on the lives of North and 
South Carolinians to date.

http://insights.chernoffnewman.com/
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METHODOLOGY 

• Statewide study of North and South Carolina consumers. 

• The total sample size is 1000, 500 for each state with a corresponding 
sampling error of +/- 4.4 percentage points at the 95% confidence level.  

• Data were collected online between April 13 and 18, 2020. 

• Unless otherwise noted, findings are presented in percentages. 

http://insights.chernoffnewman.com/
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Executive 
Summary

STRESS, WORRY & 
A RETURN TO NORMAL

IMPACT ON EMPLOYMENT

STAYING INFORMED

IMPACT ON TRAVEL

IMPACT ON EDUCATION

IMPACT ON FOOD 
CONSUMPTIONIMPACT ON BEHAVIOR
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Stress, Worry &  
A Return To Normal
IMMEDIATE IMPACT
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Stress Level in Consumer Household
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Concern Level of Households
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Length of Time to Return to Normal
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Extent of Concern
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Impact on Employment

http://insights.chernoffnewman.com/


INSIGHTS.CHERNOFFNEWMAN.COM|   CN INSIGHTS   |   CORONAVIRUS STUDY

Percentage of Consumers Who Worked  
Outside Their Home Prior to the Outbreak

NORTH & SOUTH CAROLINA
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Changes in Employment Status
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Confidence in Returning to Work
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Confidence in Returning to Work
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Impact on Behavior
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Activities Missed Most During Quarantine 
(Among those who say these activities are relevant to their lives) SC NC
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How Well Are Consumers Practicing Social Distancing
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Consumer Activities During Quarantine 
(Among those who say these activities are relevant to their lives)
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Consumer Activities Expected to Continue After Quarantine 
(Among those who say these activities are relevant to their lives)
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Consumer Habits Expected to Continue After Quarantine

Cooking at home more and going out to eat less

Streaming movies instead of going to the movie theater
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Staying Informed
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Sources Relied on During the Outbreak

CNN

FOX NEWS

MSNBC

ONLINE SEARCH

OTHER MAJOR NETWORKS

USA TODAY

NPR/PBS

NATIONAL NEWSPAPERS

BLOGGERS

SOCIAL MEDIA - NEWS

LOCAL TV NEWS

LOCAL NEWSPAPER

SOCIAL MEDIA - FRIENDS

VERY MUCH         SOMEWHAT          NOT VERY MUCH          NOT AT ALL          NOT FAMILIAR

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

SC
NC

21

23 20 16 40

23 14 40 2
21 24 14 38 3

2

4

1

4

20 21 15 43 2

12 1716 50
513 1819 44

35 16 1631
138 13 1632

5
8 20 5018
8 17 4922

11

23 14

16

11

22

43 935 12 1
42 1135 10 2

26

25

23 3726

33

3917 4
15 28 3915 4

4
13 1827 37 5

3
9 27 3922 3

16 1621

12 62

44

19 21

17

35

8

2
21 19 2037 2

3
15 1424 43 3

3

815
11 61 718

4420
10 20 84418

http://insights.chernoffnewman.com/


INSIGHTS.CHERNOFFNEWMAN.COM|   CN INSIGHTS   |   CORONAVIRUS STUDY

Seriousness of the Pandemic in the Media
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Perceptions of News 
(Among those who use the source for news at least some)
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Confidence in Sources of Information

Centers for Disease Control and Prevention (CDC)
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World Health Organization (WHO)
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Impact on Travel
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Consumers Who Have Canceled or Postponed Trips
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Number of People Who Take Summer Vacations
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Confidence in the Ability to Take a Summer Vacation 
(Among those who typically take a summer vacation, n=340SC/352NC)
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Impact on Education
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Percentage of Households with Children Under 18
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Satisfaction with Schools 
(Among those with children in the home, n=126SC/118NC)
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Impact on  
Food Consumption
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Concern Around the Availability of Groceries
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Demographic Breakdown for Those Concerned
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Amount of Food Currently in Households
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Eating Habits Expected to Continue 
(Among those who say these activities is relevant to their lives)

Cooking at home more and going out to eat less

Ordering food to go instead of dining in
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The Good that  
Comes From This
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THE GOOD 

• Responses include ‘nothing’ or ‘not sure’. 

• Many indicate they enjoy spending time with family. 

• Returning to simpler times/reprioritizing what’s important.
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